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This story can fit 150-200 words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market studies, 

and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to de-

velop and write your own arti-

cles, or include a calendar of 

upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles or 

find “filler” articles by accessing 

the World Wide Web. You can 

write about a variety of topics 

but try to keep your articles 

short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft 

Publisher offers a simple way to 

convert your newsletter to a Web 

publication. So, when you’re 

finished writing your newsletter, 

convert it to a Web site and post 

it. 

ing images that appear to be out 

of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 

import into your newsletter. 

There are also several tools you 

can use to draw shapes and sym-

bols. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding con-

tent to your newsletter. 

Think about your article and ask 

yourself if the picture supports 

or enhances the message you’re 

trying to convey. Avoid select-

Once you have chosen an image, 

place it close to the article. Be 

sure to place the caption of the 

image near the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or improve-

ments to the business. Sales fig-

ures or earnings will show how 

your business is growing. 

Some newsletters include a col-

umn that is updated every issue, 

for instance, an advice column, a 

book review, a letter from the 

president, or an editorial. You can 

also profile new employees or 

top customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears 

in newsletters is virtually end-

less. You can include stories that 

focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 

Page 2 

Caption describing pic-

ture or graphic. 

“To catch the reader's attention, place an interesting 

sentence or quote from the story here.” 

Caption describing picture or 

graphic. 

 SPT MIRROR 

 

EDITORIAL MESSAGE 

 
Dear Readers, 

We are back with our second innings of the session. The issue sheds light upon the academic and cultural 

milestones of School of Petroleum Technology for this session. Pandit Deendayal Petroleum University 

with one of its major weapon SPT is constantly striving to play a major role in transforming the society 

towards growth and prosperity. 

 

Lives of great men all remind us 

We can make our lives sublime, 

And, departing, leave behind us 

Footprints on the sands of time; 

Let us, then, be up and doing, 

With a heart for any fate;  

Still achieving, still pursuing, 

Learn to labour and to wait.  

 

Our institution building focuses on vision, future, trend setting, networking, culture building, mentoring, 

and empowering. 

This issue brings out the regular mix of articles combined with insights from professionals who make a 

difference in the industry. 
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EDITORIAL MESSAGE 

 

Dear Readers, 
We are back with our second innings of the session. The issue sheds 
light upon the academic and cultural milestones of School of Petroleum 
Technology for this session. Pandit Deendayal Petroleum University with 
one of its major weapon SPT is constantly striving to play a major role in 
transforming the society towards growth and prosperity. 
 

Lives of great men all remind us 
We can make our lives sublime, 
And, departing, leave behind us 
Footprints on the sands of time; 
Let us, then, be up and doing, 
With a heart for any fate;  
Still achieving, still pursuing, 
Learn to labour and to wait.  
 

Our institution buildng focuses on vision, future, trend setting, network-
ing, culture building, mentoring, and empowering. 
This issue brings out the regular mix of articles combined with insights 
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Director’s MESSAGE 

 
    

Dear Readers, 

 

We are proud to introduce the second issue of SPT mirror.  It has covered all the events 

which took place in last two months.  The NELP virtual biding competition helped the 

students to acquire new skills.  Students are now sensitized that they should acquire 

hands-on-skills which will augment academic skills and improve their chance for 

placement.  Enthusiastic participation in paper/poster competition promotes   industry – 

academia relationship. Development of new laboratories, purchasing instruments,   

adding new experiments, innovations in course development is helping School of     

Petroleum Technology to leapfrog in the global scenario. 

 

Real exposure to geological field work helped students to live under difficult condition 

and I congratulate the faculties and students for making it possible. School of            

Petroleum Technology is expanding its domain in downstream sector also and many 

live projects will be executed by the students in the next academic session under the 

joint guidance of industry and academic faculties. Overall, the last two months were         

interesting and fruitful and I hope the enthusiasm will continue in future also. 

 

Dr. Anirbid Sircar 
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Editor in chief MESSAGE 

 

 

The role played by Energy and Energy Infrastructure in strengthening a nation’s    

economy is extremely crucial and indispensable. The School of Petroleum Technology    

envisaged the increasing needs for well trained professionals suited for the vital sector 

of oil and gas. It strove hard to emerge as a centre of excellence to develop human        

resources to cater to the needs and demands of the petroleum and allied industries. 

 

Of late, our prime focus has been to bridge the gap between the academe and the      

industry. We have progressed successfully in this direction of efforts and have also 

reaped results that resound the achievements of our students and alumni who have 

bagged laurels from different quarters of the industry.  

 

The same is reflected here in this issue of SPT Mirror that presents the said figures in a 

distinguishably stentorian limelight. The entire team of SPT Mirror has worked        

tremendously hard to make this issue reader-oriented and subsequently appeal to a 

broader readership endorsing a non-esoteric comportment of portrayal. 

 

I would like to convey my compliments to all the SPT members and the industry. Hope 

that this issue stands up to the expectations of the august readers and is appreciated by 

them. 

 

Sanjiv Kumar   
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VIRTUAL BLOCK BIDDING COMPETITION 

 

Comprehending the importance of Block Bidding in the Petroleum Industry, the 

School of Petroleum Technology organized the event of virtual block bidding 

competition under the aegis of Mr. T.P. Rao, DGM (Geophysics), National       

Exploration Licensing Policy (NELP), Directorate General of Hydrocarbons 

(DGH). 

 

 

Mr. T.P. Rao was very deft in explaining the terms and conditions associated with 

the works of auction of hydrocarbon bearing blocks. This was an unprecedented 

event being organized for the first time in any petroleum institution across India.  

 

 

It was indeed a novel concept where virtually a number of select groups were 

formed and were asked to bid on the available blocks of hydrocarbons based on 

the field data provided by the DGH. Each group was mentored by notable         

luminaries from petroleum industries who were invited exclusively for the event. 

The participants included students from and outside the university. It was indeed 

remarkable to witness a plethora of participants from distant colleges like ISM 

Dhanbad, UPES Dehradun and RGIPT Raebareli to traverse a long way to our 

premises solely to be a part of this competition. 

 

 

The competition started off with a quiz on the exploration activities perpetrated by 

the NELP. The quiz served as an elimination round shortlisting the teams who 

went on to the second round of the competition. The second round had to do with 

the data analysis and featured eight teams out of which four were to pass on to the 

next round. The four teams that qualified were then meant to showcase their    

presentations describing the grounds for bidding in favor of a particular block. The 

winners of the competition were decided on the grounds of their presentation.    

 

 

The event ended with a vote of thanks and it was indeed very overwhelming to 

receive words of felicitation from the guests and also the participants from        

different colleges nationwide who expressed their desire to revisit our campus for 

similar purposes. 

EVENTS 
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URJAUDAY 

 

Urjauday was a set of technical events organized by the School of   Petroleum 

Technology in the wake of Flare 2014. Urjauday included a variety of competitions 

like the Petroleum Quiz, Mud-making, Petroleum Industrial Design Problem 

(PIDP), Virtual Block Bidding and the Paper/Poster Presentation.  

 

 

The event saw the widespread participation of a large number of   students from 

different colleges countrywide. The event was timely staged to happen over the 

span of Friday and the weekends. On 21st of March, Urjauday started off with the 

quiz on Petroleum Affairs. The quiz involved several questions pertaining to the 

various petroleum technologies prevalent in the current markets and their historical    

delineations. 

 

 

The quiz was immediately followed by the Mud Making Competition where the 

participants formed a team and contested to qualify for the final round of the mud 

making where they were stipulated to formulate the mud having the given           

parameters.  

 

 

The next day i.e. 22nd of March saw the start of the event with the Virtual Block 

Bidding competition presided over by Mr. T.P. Rao, DGM (NELP), DGH. The 

event hogged a lot of attention as was evident by the number of different colleges 

that took part in the competition. The competition drew limelight in itself by being 

the first of its kind to take place in any institution across India.  

 

 

On 23rd of March, other competitions like the ABHIVYAKTI: Paper/Poster      

Presentation and the PRATIKIRITI: Petroleum Industrial Design Problem were 

held. The latter involved the category of events which promotes the relations of  

industry and students giving students practical exposure to the world outside the   

academe as well as providing the industries with novel ideas from brightest minds 

of the country. The competition saw enthusiastic participation from    students who 

were judged by an elite panel comprised of eminent personalities of GERMI and 

industry. 

 

Thus, altogether the event was successfully organized, and it received a lot of     

appreciation and felicitation from the beholders.        

EVENTS 
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PETROLEUM CONCLAVE –2014 

 
With an objective to develop a symbiotic relationship of academic institutes with 

industries, this year the School of Petroleum Technology took the lead role by    

organizing PETROLEUM CONCLAVE 2014 highlighting ‘Recent Trends in    

Upstream & Downstream Sector’. Convener and Co-convener for the event were 

Mr. Vinay Babu and  Mr. Sanjiv Kumar. 

     

There is a lot that academia gives and takes from industry, so, it is very important 

to build a healthy synchronized relationship between these two. There is a need to 

set up skill development centres to provide the students with the skill set demanded 

by the industry.  It aimed to extend the reach of networking by bridging the gap 

between industry and academia. This time we are widening our horizon by         

including emerging technologies beginning from Exploration, Production to Gas 

Processing and Petrochemical sector. It was a unique platform that brought         

together experts from the industry to discuss the most critical issues about the gap 

in industry and academia today and try to bridge the divide. At the same time,  

Conclave aimed at encouraging the exchange of productive ideas and perspectives, 

thereby, creating a strong linkage with the industries. 

 

 

 

 

 

 

 

 

 

 

The introductory speech for the conclave was given by Dr. Anirbid Sircar -        

Director, SPT, he also talked about the recent trends for upstream and downstream, 

which was the THEME of the conclave. Followed by him, welcome address by  

Dr. P. K. Banik - Director General, PDPU. He talked about Industry-Institute    

relation that the relationship becomes stronger by organizing Conclaves and       

interactive sessions like today’s Petroleum conclave and HR conclave. 

EVENTS 
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The Inaugural Session witnessed some of the dynamic and inspiring speeches by the 

guest of honour Shri Jay Gopal Chaturvedi, Executive Director, ONGC; where he 

addressed the students on ‘Educational system and challenges & recent trends in 

E&P’ and Key note address by Shri Palak Sheth, Director-Planning and            

Development,PDPU; he mentioned that PDPU is taking steps in the direction of 

building the interaction between students and Industry, it’s more focus will be on 

research in future. 
 

Session 1– Session starts with talk on ‘Deep Water Drilling fluid’ by Shri Milap 

Goud, Tech. Manager, Middle East and Asia at Q Max Solutions Inc. Followed 

by MR. Rakesh Kumar Vij, General Manager (Sub-Surface), ONGC who talked 

about ‘Asset Management of Brown Field.’; Shri Pramod Kumar Gupta-Vice 

President Production-E & P division, ESSAR Energy on ‘Advancement in CBM 

Industry’; Ms. Madhvi Jadhav, Reservoir Engineer, Schlumberger on 

‘Perception of Industry about women’; Captain Ashwin M. Khandke, Senior Vice 

President QHSE, Asian Oilfield Services on ‘the Risk Assessment’. The speakers 

highlighted that the expectations of the industry from a prospective employee are to 

have right attitude, being hands-on, being open to opportunities and integrity. 

 

Session 2- Post lunch, Shri Satyesh Bhandari, General Manager (Geophysicist)  

GSPC started with ‘The basics of the E & P industry’ and came to present scene of 

the same; after him Shri Anjan Kotoky, EnQuest Petro-Solutions talked on ‘The 

Hybrid rigs’, their features, pros. & cons., countries where they are being used, 

scope in India; Then Shri Sujeet Prabhu, DGM, L&T Hydrocarbon Limited on 

‘The production and consumption patterns of crude oil’; Shri D.M. Butala,         

Executive Director, GSFC, He spoke about GSFC, its current manufacturing      

facilities and the various important fertilizer compounds; then Shri S C MAITI – 

ONGC Hazira, He spoke about the ONGC Hazira plant and lastly Shri Dipen 

Chauhan, Head– Commercial and Marketing, GSPC Gas gave a talk on  ‘CGD 

network in India’. All the topics were fully worthy to the students giving them an 

idea of latest, innovatory tech being used out there in the industry. 

And again the conclave become another successful event hosted by SPT, PDPU and 

came out to be an energetic  platform for harvesting the human resource movements 

of our sector by a convergence of industry intelligentsia representing the Petroleum 

functional of major sector-related companies like ONGC, GSPC, GSPC Gas, 

GSFC, Enquest Petro solutions, Asian Oilfield Services, Schlumberger, ESSAR 

Energy, Q Max solutions Inc., L&T Hydrocarbon, which provided valuable     

deliverables to help students in their journey into the corporate world. 
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EARTH SCIENCE AND HYDROCARBON EX-

PLORATION FIELDWORK 

Kutch field visit to comprehend Jurassic, 

cretaceous and TERTIARY ROCKS     

(ORGANIZED as course curriculum for 4th semester 

Petroleum Engineering students) 

 

It all started on February 28, the night of journey to the camping site i.e. Mata-no-Madh. The 

field visit was for eight days.  

First day visit was to a lignite project Mata-no-Madh owned by GMDC where students    

discerned lignite coal formation of Paleogene age altering with sand and shale formation. On 

second day students headed to Mundhan Dome (Kateshar Member). On the way to site    

students saw a road cutting that was an 80 million old cretaceous Bhuj formation. The    

stratification here indicated high-low energy environment present during sedimentation i.e. 

deltaic environment. After that students were guided to Mundhan Dome where we patched 

an abrupt change in topography. That was believed to be a result of major fault, named 

Kutch Mainland Fault (basin forming fault). Rocks in hill & valley system were of Creta-

ceous and Jurassic age and in the downthrown planar part, the sediment were of Quaternary 

age. An igneous intrusion perpendicular to the bedding plane known as Dyke was spotted. 

They amassed marine fossils like graphia, bellimunite, ammonite and Perisphinctes. They 

lived during the Jurassic Period and serve as an index fossil for that time period. 

                  Third day Students went to kateshar. They were briefed on how to identify      

different beds in a given sedimentary sequence. The bed they observed had four different 

sandstone layers with plane laminations and massive layers and had Hummocky and Swaley 

structures which indicates oscillatory flow i.e. Marine condition. They also saw the vertical 

sedimentary facies that presented darker lineation, organic richness, shining flacks of     

metamorphic rock particles mainly micas. The paleo-current direction was north east which 

we got from plotting rose diagram. Fourth day, all were assigned the job of studying the   

geology of the Mundhan Dome lying at the Katesar Member of the Jhuran Formations. The 

day    rendered the first experience of a nomadic quest for the location where they were left     

completely by our own means and subsistence to scout for the sedimentary features and 

make a detailed note of them. Overall, the domal structure showed the attributes of         

symmetry. 

                   On fifth day, students were demonstrated different formations, 1. MATA-NO-

MADH FORMATION (GADAULI-LAKHPAT ROAD SECTION) - the weathered 

products of the Deccan Trap. Furthermore, secondary deposits of Gypsum were observed 

accompanied by Gypseous Shale members of Naredi Formation, 2. FULRA LIMESTONE 

FORMATION (SAFED TALAW; 37 km FROM MATA-NO-MADH) - The entire    

Formation was made up of thickly bedded, creamy to dirty white and buff coloured          

foraminifera limestone corresponded to the middle Eocene age. 3. LAKHPAT (FULRA 

FORMATION) - Trace Fossil Fusulina were detected. They indicate the geological age of 

the formations to be within Early of mid-Eocene to late mid-Eocene. 4. KHARINADI 

FORMATION (AIDA MEMBER; NARAYAN SAROVAR; 60 km FROM MATA-NO-

MADH) - The Formation corresponded to the early phase of Miocene age.  
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                   Limestone was recrystallized due to Digenesis. Overall, the depositional        

environment could be summed up as the Tidal Flat Environment satisfactorily. 5. MANI-

ARA FORT FORMATION (RODASAN VILLAGE; 75 km FROM MATA-NO-

MADH) - The overall depositional environment was formed as a result of transgression and 

regression activities of the sea water.  

                  On sixth day, students headed to JUMARA DOME (DHOSA-OOLITE MEM-

BER; 55 km FROM MATA-NO-MADH). They proceeded right from the Jaara Maara 

Cliff corresponded to the Bajocian Age that signifies the end of Early Cretaceous.       

Thereafter, they moved on to the youngest bed of Dhosa-Oolite. Corresponding to early and 

middle Oxfordian. The beds were denominated as the Marker Beds and are rich in Oolite 

rock types. Different kinds of Beleminite samples were observed namely the Hibolytes and 

the Pachybelemnopseina. Bored pebble sequences were observed in the accompaniment 

of Burrows. They thenceforth encountered the Athleta Sandstone Formations before  

meeting the softer lithology of eroding Shale. The formation was immediately followed by 

that of the Marl that bore imprints of the Zoophycus , an important trace fossil of the Shelf 

depositional environment characterized with low rates of sedimentation. They thenceforth 

proceeded towards the Shelly Shale Member that contained smaller bivalve fossils and the 

Brachiopod ridges. The formation thereafter was that of the Sponge Limestone             

corresponding to the Bathonian Age. They now moved onto the Echinoid Pack stone of the 

Bathonian Age with Upward deposition of Cherty (highly siliceous) limestone. Ultimately, 

they encountered Coral Bio herm formations corresponding to Bajocian and after that same 

chert limestone, echinoid pack stone repeated. On seventh day all went to JUMARA DOME 

(DHOSA-OOLITE MEMBER; 55 km FROM MATA-NO-MADH).                           

                 All groups were given traverse to study and told to come up with the                

interpretation and result of dip reversal. On eighth day, students compiled the result. The 

hectic work of eight day enriched all with lots of experiences. They were able to connect 

themselves with a totally new dimension of Applied Geology in the field. They learnt to live 

and work under harsh conditions that did not confirm to any one’s luxury and convenience. 

And most importantly, they learnt to work as a team where all of the teammates worked in 

harmony and invariably backed each other. Learning from the feedbacks of all the members 

of the group and beyond, the trip to Kutch could definitely be described as some of the best 

excursions one could have had to acquire the real feel of geology on the field. Thanks to Dr. 

Bhawanisingh G. Desai, Dr. Ashish Sarkar, Dr. Uttam Bhui and Mr. Vinay Babu to 

coordinate and organise the field visit.               
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INTERVIEW : Mr. Amit Khera 

       Partner at McKinsey & Co. 
 
 

With PDPU initiating its “Distinguished Speakers Lecture Series” the SPT fraternity 

were privileged to have Mr. Amit Khera, Partner at Mckinsey & Company to 

deliver an interactive session on “INDIA TOWARDS ENERGY                         

INDEPENDENCE: 2030” on 14th  March, 2014. In an interview with SPT Mirror’s 

Sarth Muley & Ankit Bhorania, Mr. Khera emphasizes on the scope of development 

in unconventional energy resources & deep water exploration. 
 

Q. How has been your journey in hydrocarbon Sector so far? 

The journey so far has been quite phenomenal. I graduated from Delhi University 

and started my professional career with “Halliburton Logging Services” and 

worked for around six years in the oil and gas industry before going for my   

masters. I pursued my masters from Indian Institute of Management, Ahmedabad 

in the year 2006 and later joined McKinsey & Company as an associate. From 

past eight years I am associated with McKinsey & Company and currently hold 

the position of Partner at McKinsey & Company. 

 

Q. Where do you see India in next 5 years in terms of Energy Independence? 

India has already started its hunt for unconventional resources and I hope in next 

five years India will start Shale gas production. Also with deep water exploration 

emerging as a potential source for oil and gas, the hunt for the black gold will 

force the explorers push their boundaries and carrying out services in deep water. 

Q. What is your view on unconventional energy resources as a potential source                

for future energy requirements of the country? 

 India possess an immense potential in terms of unconventional energy resource 

especially Shale gas and CBM which can surely subside the burden from        

conventional energy resources. Although there are bunch of challenges in the  

development of Shale gas both at technological and policy level, but with        

initiatives at national level on better policy making  and more technological      

improvement these challenges can be surmounted and certainly unconventional 

resources will be a game changer of future energy industry. 

 

Q. What are the opportunities for the upcoming engineers in oil & gas sector? 

 I think as per the prevailing market condition the growth in the upstream sector 

will be nearly stagnant for some two odd years but as the elections are round the 

corner, we hope for a stable government which would stimulate the development 

in exploration policies. As far as downstream sector is considered there is a huge 

opportunity awaiting for young engineers in LNG sector with the development of 

new terminals in East coast of India and the expansion of the incumbent terminal.  
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INTERVIEW : Captain Ashwin M. Khandke 

Senior Vice President QHSE, Asian Oilfield Services. 
 

 

Q.     How was your stay in PDPU? 

             I've quite enjoyed it. I loved the environment in which the university   

 has been build, the  green, maintained open spaces, and if I would get a 

 second chance to get back, I would love to study here. 

 

             

Q.  And are you looking forward to build a strong partnership with                            

 University ? 

 Absolutely , in fact I first met students of PDPU at Petrotech Delhi, this year; 

 and you have followed it up by organising the conclave, and I was  happy to 

 accept this invitation, I hope in future too I would be coming here. 

 

 

 Q.   What are the main measures that we can take to mitigate risks and             

 reduce the causalities? 

      See, the fact is, one has to look at both- prevention and mitigation, very often 

people club both together, so they either do too much of prevention or too 

much of mitigation. For ex. In a factory where hot metal works are been 

done, like welding, there they look mainly in preventing the fire, but if a fire 

takes place, do they have good fire fighting capability; so prevention is one 

thing, but when a fire takes place fire resisting capability becomes mitigation, 

so we got to have a good balance between these two. Very often people as-

sume and miss the both part that I told you, so you have to have the balance 

of both. 

 

 

Q.  What are the major challenges in employing those measures in Indus

 tries? 

 The major challenges I usually link up with mind-sets.  People are little 

averse to any change, they think that why so we need it. One thought process 

or the mentality that this has never happened before so far, so why worry 

about it, however, they forget that there is always a first time and you to be 

ready for it. If my father drove cars for 30 years, without wearing a seat belt, 

that doesn’t mean I can now justify it showing him as an example, because 

now we have the knowledge, the information that seatbelt does helps.  So 

your mind set is going to be our 1st big challenge and later on you can shift to 

other challenges like budgetary constraint, or other economic pressure on 

you, in which you still got to try and innovate, and just be true to our ideal 

that you got to do your exercise of duty and care, and YOU WILL REDUCE 

YOUR RISK TO AS LOW AS PRACTICALLY POSSIBLE. 
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INTERVIEW :  Mr. ANJAN KUMAR KOTOKY 

 

 

Q.  How has been your journey in oil and gas industry? 

 I have done my B. Tech in Mechanical Engineering from NIT Surathkal. My 

speciality is in drilling engineering, I have accomplished directional drilling, 

cementing, work over and working with drilling fluids. I still enjoy going to 

the field and as long as you enjoy you will love the petroleum industry. 

 

Q.  You have spear headed Libya project under OIL, so I would like to 

 know,  how was your experience in working on offshore fields?  

 The main difficulty was the language barrier and the procedure were also 

quite different from that of those employed in India. And there were many 

restrictions forced upon us. But it was a wonderful place to be in, given its 

scenic beaches and beautiful sunsets. 

 

Q.  What are the major areas your company is targeting in India? 

 Not only in India, we have worked outside India as well. We offer our ser-

vices in seismic survey, project management. And also offer our advices in 

various steps of E&P cycle. We are an Indian based company but we offer 

our services to many multinational companies outside India also. 

 

Q.  How was your visit at PDPU? 

 This is my first time in PDPU, though I have been in Ahmedabad many a 

times. I can easily imagine a bright future of this university. 

 

Q.  In your 40 years of experience, what has changed in the industry? 

 Industry is changing almost regularly. Just to tell you my experience, my 

drilling career started by training for 1 and ½ year and thereafter we have to 

take charge of various project. That time we were running stream engines and 

now we are using sophisticated technology. 

 

Q.  Foreign companies are more flexible in adopting drilling techniques, like 

 casing while drilling, but in India we are still relying on conventional 

 methods or practices, Why is this gap? 

 In countries like USA & Canada, it’s very easy to adopt modern technology 

because things happen on a phone call. But this sort of thing doesn’t happen 

here and the process is very tedious.  

 

Q.  Any departing note for the students of PDPU? 

 I wish you all the best for all your future endeavour, I see a bright future for 

all of you. 
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INTERVIEW : Mr. Dipen Chauhan 

Head- commercial and marketing, GSPC gas 
 

Q.  How has been your journey in oil and gas industry so far? 

 It was wonderful. Basically I am an electrical engineer, I have started work 

power then I moved to, to be precise natural gas. 

 

 

Q.  Is there any plans of GSPC to set up the business outside Gujarat? 

 Yes, of course we have plans. We are applying to some new geographical areas 

(GA’s) also, and we are hoping to get them approved very soon. So yeah we 

will soon see GSPC outside Gujarat also. 

 

Q.  Sir, we have seen that Gujarat is being developing very much in the CGD      

 business, but the other states like MP, Jharkhand, which actually have    

 potential  does not have such landmark? 

 Main thing is availability of transmission pipelines, which is there in Gujarat, if 

I tell you 2200 km of GSPL pipelines in Gujarat and to develop or set a grid of 

CGD anywhere transporting pipeline is the most critical aspect. 

 

Q.  Apart from pipelines, what other things act as hurdles in setting up a net

 work  of CGD? 

 Of course apart from transmission pipelines, availability of gas is also a very 

crucial thing. Government policies and regulation too sometimes, but very 

rarely act as hurdle. And not to forget human resources also. 

 

 Q.  How was your experience in this petroleum conclave’14? 

 It was fun, it is always nice to learn things especially from students. As they 

are being taught about the practical problems that we face, so sometime from 

conclaves like this come up with a solution. So yes, it was really wonderful to 

be a part of this conclave. 

 

Q.  As we can see the recent trend that gas companies are hiking their prices, 

 and  not only in India, countries like Russia and China are also in way 

 to hike their  gas prices, so what impact do see due to it, will it affect the 

 economy or again  it will increase burden on common people? 

 Its something like this that with high gas prices you can invest more and more 

in E&P stuff and lets see how market behave to that, because its ultimately the 

market which decides the price not the companies. 
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Geothermal Energy: “A Resource with new horizons” 

Prof. bijay K. Behera 

 Prof. Pandit Deendayal Petroleum University 
 

Geothermal energy is heat energy originating deep in the earth’s molten interior. The 

origin of this heat is from primordial heat (heat generated during the Earth’s            

formation) and heat generated from the decay of radioactive isotopes. The temperature 

in the Earth’s interior is 70000C. This heat is brought closer to the Earth’s surface by 

the deep circulation of ground water and intrusion of molten magma into the Earth’s 

crust. This heat energy, close to or at the Earth’s surface can be utilized as a source of      

energy, namely Geothermal Energy.  

Geothermal exploration and exploitation is just an extension of conventional oil and 

gas industry. 

 

Exploration:  

For conventional oil and gas reservoirs, seismic imaging is first done to find out the 

potential sites. Likewise, for geothermal reservoirs thermal infrared imaging (TEM) 

and seismic imaging are undertaken to find out the potential temperature zones and the 

fault locations respectively. These exploration technologies are used to locate         

geothermal resources and they provide accurate imaging of the structure of the       

subsurface reservoir and reservoir temperatures at specified depths. The knowledge of 

geology, geophysics, petrophysics and reservoir engineering as used in oil &gas      

exploration are similarly used in geothermal explorations. Interestingly, we do identify 

geothermal reservoirs as they come across in the process of hydrocarbon exploration. 

Exploration techniques are more or less same for both geothermal and hydrocarbon 

exploration with little variation as the case may be. 

Drilling & Exploitation:  

For the drilling purpose, PDC bits can be made use of, similar to the Oil & Gas       

industry. Extensive research is being done to develop drill bits to drill into hard rock 

formations. For Enhanced Geothermal Systems (EGS), high pressure hydro-fracturing 

is undertaken to increase reservoir contact area and the permeable path. This is similar 

to what is done in Oil & Gas industry to increase the production capacity of reservoirs.  

As conventional Oil & Gas industry requires synergy between geologists, reservoir 

engineers, geophysicists, drilling personnel and production engineers, similarly a     

successful geothermal project requires team effort of all the above mentioned trained 

personnel. 
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The hurdles and pros-
pects in India…. 
In India the industry rep-

resentation in geothermal 

energy is negligible. There 

are not many players 

working actively in the 

geothermal sector. India 

lacks skilled scientists, 

engineers, working in 

g e o t h e r m a l  e n e r g y        

development. Government 

policy to harness this    

renewable energy resource 

is not yet published. 

Therefore, this creates big 

hurdle to develop geother-

mal energy. The number 

of professionals trained in 

developing geothermal 

resources and investment 

made in developing     

g e o t h e r m a l  e n e r g y         

resources is far less. 

 

 

Nearly 400 low to medium enthalpy thermal springs are distributed in seven           

geothermal provinces in India. The surface temperatures of these springs vary from 47 

to 98°C. Extensive geological, geophysical and geochemical investigation on the    

thermal waters and thermal gases have been carried out. These geothermal sites are 

pilgrimage centers and estimates on 50 thermal springs show direct utilization of 265 

MWt energy. Additionally, the country has huge EGS resources spread across all its 

states extending from the Himalayas to the southern part of the country.  

 

It has been estimated that India has about 10,000 MWe of geothermal power potential 

that can be harnessed for various purposes. The rocks comprise of Archean,            

Proterozoic, the marine and continental Palaeozoic, Mesozoic, Teritary, Quaternary 

etc., More than 300 hot spring locations have been identified by Geological survey of 

India (Thussu, 2000). 
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City Gas Distribution 

 

 
 
 
 
 
 
 
 
 
 
India is a new entrant in the natural gas market in comparison to the mature gas 

based economies of USA, UK, Korea and Japan amongst others. The share of  

natural gas in the energy basket of India stands at 10 percent in FY10 (fiscal/

financial year) in comparison to the global average of 25 percent. To meet the     

insatiable demands of energy, natural gas is emerging as a potent source.  

 

It has become imperative to have a rapidly growing gas distribution infrastructure 

to be built up along with the back-up of appropriate supply sources. In particular, 

the city gas distribution (CGD) sector offers a way to improve the availability of 

natural gas to the industrial, domestic and commercial segments of a region. The 

CGD sector which is slowly but steadily evolving at a CAGR of eight percent will 

play a remarkable role in the growth of India’s economy. Currently the CGD     

segment constitutes 10 percent of the total gas consumption in India and is         

expected to reach a share of 20 percent by FY20. The supply of natural gas for 

CGD is around 13 mmscmd (multi million square cubic feet per day) in FY11 

against the demand of 15.83 mmscmd in the country. With an estimated demand of 

100 mmscmd by FY 20, CGD market is expected to grow by leaps and bounds.  

        

SEEING FUTURE of CGD in INDIA- Additional CGD network has been as-

sumed to be set up in ten Geographical Areas (GA) every year from 2016-17 till 

the end of the 13th five year plan, considering that out of more than 240 GA’s that 

are planned to have a CGD network, the most feasible 60 GA’s would have a CGD 

network by 2021-22. The feasibility of a GA has been broadly assessed based on its 

population (more than 0.2 million) and its proximity to an existing or a planned 

transmission pipeline. Natural gas demand of 0.3 MMSCMD has been assumed for 

each of the 60 GAs in the first year of based on the experience of the existing CGD 

networks. This demand has been assumed to grow at an annual rate of 5%         

considering that the new CGD networks would have significantly lower demand to     

capture (due to high cost RLNG to be used by CGD’s) when compared to the     

already established CGD.  

Shivam B. Pandey, SPT 2nd year 
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This demand has been assumed to grow at an annual rate of 5% considering that the 

new CGD networks would have significantly lower demand to capture (due to high 

cost RLNG to be used by CGD’s) when compared to the already established CGD. 

Petroleum and Natural Gas Regulatory Board (PNGRB), vested with the power of 

inviting tenders for laying gas pipelines in the country, is expected to invite bids 

soon for the pipeline supplying natural gas to domestic consumers under the City 

Gas Distribution project .Other than Ernakulam, the geographical areas involved in 

the fourth round were Rangareddy, Medak, Nalgonda and Khammam districts in   

Andhra Pradesh; Alibag, Lonavala/Khapoli, pune, thane in Maharashtra; Guna in 

Madhya Pradesh; and Shahjahanpur in Uttar Pradesh and Daman,Dadar & Nagar 

Haveli, Panipat in Haryana, Amritsar in Punjab. 

 

Involvement of COMPANIES-  

 Cairn India, the country's largest private-sector oil producer, is keen to start city 

gas distribution in Rajasthan as it sees a huge natural gas potential in its block. 

The company, which has discovered huge oil reserves in the Barmer region of 

the state, is keen to partner Rajasthan State Petroleum Corporation's (RSPCL) 

joint venture with Gail for the new business, while the state government is      

supportive of the plan. 

 In a short span of just five years, GSPC Gas has re-written the rules in the city 

gas distribution business in Gujarat and in India. 

 GSPC Gas closed the year 2011 with a big bang emerging as India's biggest 

CGD (City Gas Distributor). And this achievement of ensuring gas supplies in 

far flung and remote villages in every nook and comer of Gujarat is because of 

the exemplary and visionary approach of the top management at GSPC Gas and 

GSPC coupled with the all out support provided by Gujarat Government.  

 As per GAIL sources, the CGD Ernakulam project can become a reality in the 

city within six months of getting the mandatory approval from the PNGRB. 

 

Recent reports say the CGD is among the fastest growing segments in the gas sector 

with all major players recording rapid growth in the past couple of years. The CGD 

segment would continue to grow in the coming years as well with 20 per cent growth 

in demand in metropolitan cities and 15 per cent in other areas. Among the          

customers, demand growth from the industrial segment is expected to be the fastest 

followed by the transportation segment. With CGD segment becoming an integral 

part of the economic development of India, many players are moving towards     

commercialising this underlying market potential. 
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The gas price conundrum 

                                                          -Sudarsan Sai Gogineni, SPT 2nd Year  

If the Indian government is keen on encouraging the use of this clean fuel, any future 

domestic gas pricing formula must take into account the ability of a reasonably well-

balanced, unsubsidised domestic market to absorb the price              

The issue of gas pricing has become the focus of public discourse in the wake of the 

resignation of the Aam Aadmi Party (AAP) government in Delhi. In an interview to a 

television channel, Mr. Arvind Kejriwal, the AAP leader and former Chief Minister 

of Delhi, drew attention to the link between gas prices on the one hand and food   

security, electricity access and urban transport on the other. He also questioned the 

logic of tethering gas prices to market rates (U.S. $4-20/mmbtu (million British   

thermal units) now and U.S. $8/mmbtu from April) when the cost of producing gas 

from the KG D-6 gas field is only one U.S. dollar per unit, as per the producer’s own 

admission.  A range of gas prices exist across the world. Henry Hub, to which North 

American producers ship their gas, is a highly competitive market where prices rule 

around U.S. $4/mmbtu currently, thanks to the shale gas boom in the U.S. Europe, 

tied to piped gas supplies from Russia and North Africa, pays long-term contract 

prices that range from U.S. $6 to $8/mmbtu and then there is the Asia-Pacific market 

which is largely dependent on LNG supplies and hence paanywhere up to U.S. $18/

mmbtu.                         

 

In the absence of a global market price for gas, how should India’s domestic gas 

price be fixed? In the case of crude oil, nearly 75 per cent of which is imported, the 

remaining 25 per cent that comes from domestic production is priced at import     

parity, i.e. at global market price. Imported gas constitutes a third of our               

consumption. Should the remaining two-thirds of domestically produced gas also be 

priced at import parity then? It is elementary economics that in market economies, 

prices are delinked from costs. Prices are determined by supply and demand. Does it 

mean that we should let market forces of demand and supply find their own equilib-

rium to arrive at the right price for gas? Ideally, that would be the right thing to do. 

Except that gas is not just any commodity and we are not exactly in an ideal market 

condition. 

 

Effects of a price hike 
 

Gas is a resource that is fundamentally linked to our food security and to our energy 

security. Gas is the main feedstock that goes to make fertilizers. Nearly 35 per cent 

of the gas consumed in our country is by the fertilizer industry which is already 

heavily subsidised by the government. When gas prices go up, this subsidy compo-

nent will further skyrocket. That means, transferring money from the exchequer to 

the private gas producer’s pocket via the fertilizer subsidy or facing a drastic drop in 

food grains output. The other major consumer of gas in India is the power sector.  
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Do we then go back to building more of those polluting coal-based generating      

stations? Assuming we can produce and transport more coal, that is. The third most 

important consumer segment is Compressed natural gas (CNG) for public transport 

and piped cooking gas in around 20 cities. Already CNG prices are almost at a par 

with diesel prices, driving CNG vehicles out of the market. Only public transport in 

Delhi and a few other cities still runs on CNG, the former, bound by a Supreme 

Court mandate. Any further hike in CNG prices will seriously jeopardise the         

expansion of clean transport in our cities. Similarly, subsidised Liquefied petroleum 

gas (LPG) is already crowding out piped gas in many cities. Hiking piped cooking 

gas prices, even if politically feasible in an election year, will also stall the expansion 

of piped gas connections, clearly a retrograde move from the standpoint of pollution. 

 

Flawed pricing formula 
Going back to gas pricing, in the absence of a global marker price, how does one 

price domestic gas? The Rangarajan Committee recommendation now being         

implemented by the government, is based on a convoluted weighted average price of 

the three gas markets  the Henry Hub, the European markets and the Asia-Pacific 

market. The last is dominated by Japan, China, Taiwan and South Korea, all       

woefully gas-deficient and hugely dependent on imported LNG. Their desperation to 

ensure fuel security has pushed up LNG prices so steeply that their weight in any 

pricing formula is bound to skew it on the higher side. Instead of imposing this     

formula, gas pricing should be determined by the domestic market. RIL’s current 

price of U.S. $4-20/mmbtu itself was based on competitive bidding by the company 

from prospective gas-based electricity generators before it commenced commercial      

production. The bidding did not take place at a time of acute gas shortage and hence 

got pegged at a level that was considered acceptable in the domestic gas market,  

although there is no rationale for fixing the price of a domestic commodity in dollar 

terms. A similar bidding process is not feasible under the current supply shortage 

situation, especially one caused by RIL itself. Until such time RIL makes good its 

commitment and restores the demand-supply balance in the market, no gas price  

increase is justified. 
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BE  UPDATED 

 

GAIL uses Shell's Hazira terminal to import LNG 

In a bid to diversify portfolio, state-owned gas utility GAIL India Ltd has imported its first shipload of LNG at  

rival Royal Dutch Shell's Hazira terminal in Gujarat. GAIL, which part-owns Petronet LNG that operates 10     

million tonnes Dahej terminal in Gujarat and operates 5 million tonnes a year capacity Dabhol plant in               

Maharashtra, last weekend imported a cargo of liquefied natural gas (LNG) at Hazira. The company previously 

imported all the LNG it bought from overseas either at Dahej or at Dabhol. "We couldn't import at Dahej since it 

was facing haulage problem so we decided to use Hazira terminal," a top GAIL official said. GAIL as well as    

Indian Oil Corp (IOC), Bharat Petroleum Corp (BPCL) and Oil and Natural Gas Corp (ONGC) hold 12.5% stake 

each in Petronet. GAIL has been expanding its global presence to secure gas supplies. It had earlier signed a 20 

year Sales and Purchase Agreement with Sabine Pass Liquefaction LLC, a unit of Cheniere Energy Partners, USA 

for supply of 3.5 million tonnes per year of LNG beginning 2017. 

 
 
Surging oil marketing companies may stumble on subsidy woes  
 
The recent run-up in the stock price of oil marketing companies (OMCs) such as Indian Oil, BPCL and HPCL has 

stretched the trio's valuations, which appear unsustainable. Assumptions over a swift reduction in subsidies may 

not come true while there is an uncertainty over who will shoulder the burden of selling products below cost of 

close to Rs 5,000 crore in FY14 over and above the share of governments and exploration companies. The          

petroleum industry's total under-recoveries, or losses on account of selling fuels below market price, in FY14 are 

projected to be Rs 1,41,000 crore. Going by the subsidy sharing trend in the first nine months of FY14, Rs 65,000 

crore is likely to be borne by upstream companies. The Union Budget shows the government has limited its burden 

at Rs 71,000 crore for FY14. This leaves a hole of nearly Rs 5,000 crore in under-recoveries with the growing 

prospect that OMC will end up bearing it.  

 

OIL is first India firm to raise $1 bn in bond sale  
 

State-run explorer Oil India Limited (OIL) Wednesday announced it has become the first Indian company to make 

a foreign currency bond issuance worth $1 billion in its debut US dollar bond sale programme. “Oil India has made 

an inaugural $1 billion dual-tranche US Dollar (USD) unsecured bond issue in the international capital markets. 

The Regulation S Bonds were issued in two tranches of $500 million each for 5-year and 10-year tenor,” the     

company said in a statement here. A Regulation S transaction implies that US-based investors cannot participate in 

the issue. “It is the largest ever Reg S issuance by any Indian company. The Bond issue was oversubscribed by 9.2 

times, which is one of the largest order book for a USD issuance out of India,” the statement added. We are pleased 

with the strong interest shown by top investors in OIL’s debut bond issue,” said S.K. Srivastava, OIL chairman. Oil 

India stock gained on the announcement, and at 2.36 p.m. Wednesday it was trading at Rs.488 a share, up 5.15 

points, or 1.07 percent, over its previous close on the Bombay Stock Exchange (BSE).  
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Australia's LNG Export Focus Impacting Future Investment 
 

An Energy Users Association of Australia (EUAA) study has forecast that the eastern Australian gas sector’s shift to 

an export focus to support major liquefied natural gas (LNG) projects will significantly affect future employment 

and investment. The EUAA, Australia’s peak industry body for energy users, released a scoping study last week   

exploring the potential impact of high gas prices on the industry and economy. According to EUAA Chief Executive 

Officer Phil Barresi: “Subsequently, industry has experienced significantly higher gas prices and an inability to   

constructively negotiate long term gas supply contracts. The three LNG plants currently under construction in     

eastern Australia – Australia Pacific LNG, Queensland Curtis LNG and Gladstone LNG – have an associated capital 

expenditure estimated at $54.4 billion (AUD $60 billion), the EUAA said.  

 

Malaysia's Petronas to proceed with $16 bln refinery and petrochemical project  
 
KUALA LUMPUR, Malaysia's state oil firm Petroliam Nasional (Petronas) board of directors has given the green 

light for a $16 billion refinery and petrochemical integrated development (Rapid), the company said in a statement 

on Thursday. Located within the Pengerang Integrated Complex in the southern state of Johor, Rapid is poised to 

start refinery operations by early 2019. "Petronas undertook a rigorous review of the project, including independent 

third-party assessments to ensure it meets our criteria for long-term profitable and sustainable growth," the firm's 

president and group CEO Shamsul Azhar Abbas said. "We will continue to work closely with the federal and Johor 

state governments to ensure the project's smooth implementation," he added. Petronas, which finances more than 

one third of Malaysia's government budget via dividends, posted a 45.4 percent jump in fourth-quarter profit, as   

exploration efforts at home and abroad paid off with a boost in output.  

 
 
Riding shale boom, U.S to become major LPG supplier to China  
 

BEIJING, A deal between China's top refiner Sinopec Corp and Phillips 66 could be a game changer that signals the 

United States is on track to become one of the top suppliers of liquefied petroleum gas (LPG) to the world's   second

-biggest economy. China is the biggest consumer of LPG, a compressed mix of propane and butane, used for heating 

and transport, and now increasingly being considered for making petrochemicals. As demand in China soars, the 

U.S. shale boom has led to a surge in production of LPG, which is bringing down global prices and challenging    

established suppliers in the Middle East. Washington restricts exports of crude and has only slowly opening up     

liquefied natural gas shipments for energy security reasons, but there are no such limits on LPG sales. China's first 

purchases of U.S. LPG were made last year, amounting to 3,530 barrels per day, according to Chinese customs' data, 

in deals done by little known private firms. Sinopec, China's top ethylene producer, is looking at using U.S. LPG for 

making petrochemicals due to cheaper pricing and shortages of the traditional feedstock naphtha, a product from 

processing crude oil. "The U.S. shale boom could lead to a fresh way of developing China's petrochemical sector," 

said Mao Jiaxiang, deputy head of Sinopec's research arm, China Petrochemical Consulting Corp.  

NEWS 

PAGE 23 

http://www.euaa.com.au/wp-content/uploads/2014/03/MJA-Scoping-Study-into-High-Gas-Prices-24Feb14.pdf


This story can fit 150-200 words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market studies, 

and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter is 

making it useful to your readers. 

A great way to add useful con-

tent to your newsletter is to de-

velop and write your own arti-

cles, or include a calendar of 

upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles or 

find “filler” articles by accessing 

the World Wide Web. You can 

write about a variety of topics 

but try to keep your articles 

short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft 

Publisher offers a simple way to 

convert your newsletter to a Web 

publication. So, when you’re 

finished writing your newsletter, 

convert it to a Web site and post 

it. 

ing images that appear to be out 

of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 

import into your newsletter. 

There are also several tools you 

can use to draw shapes and sym-

bols. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding con-

tent to your newsletter. 

Think about your article and ask 

yourself if the picture supports 

or enhances the message you’re 

trying to convey. Avoid select-

Once you have chosen an image, 

place it close to the article. Be 

sure to place the caption of the 

image near the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or improve-

ments to the business. Sales fig-

ures or earnings will show how 

your business is growing. 

Some newsletters include a col-

umn that is updated every issue, 

for instance, an advice column, a 

book review, a letter from the 

president, or an editorial. You can 

also profile new employees or 

top customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears 

in newsletters is virtually end-

less. You can include stories that 

focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 

Page 24 

Caption describing pic-

ture or graphic. 

“To catch the reader's attention, place an interesting 

sentence or quote from the story here.” 

 SPT MIRROR 

 

THE FEAT FEET FORWARD 

 

The SPT students yet again proved their mettle at various competitions ..... 
 

UPES FEST 2014: 
 

With remarkable performance at the UPES Student Chapter’s 2nd SPE Fest, the SPT students competed with       

national as well as international students and won the following positions: 
 
Techuminati- Paper Presentation Competition: 

 

Charmi Agarwal, Vikhayat Siyag and Siddharth Pamnoor, SPT 3rd year students, presented paper titled, “Game 

Changing Options: A Study Focussed on Drilling with Casing and Technology Coupling Solutions” and won 1st 

position in Drilling category. 

 

Akshit Patel and Ravi Chaudhary, SPT 3rd year students,  presented paper titled, “Optimising Deep Water Well 

Performance and Control Using Dual Gradient Drilling” and won 2nd position in Drilling category. 

 

Himanshu Patel, Krupal Patel, Kiran Kumar Gurjar and Manan Parmar, SPT 3rd year students, presented  

paper titled, “Robotics and Drilling Technology at its Best”. 

 

Varun Pal and Aakash Shah, SPT 3rd year students, presented paper titled, “Nanoemulsion Enhanced Treatment 

of Oil Wetted Drill Solids” and won 2nd position in HSE category. 

 
Mud Design Challenge: 

 

Abhishek Singh, Charmi Agarwal and Varun Pal, SPT 3rd year students, completed the task of making the   

drilling mud of specified requirements and won 2nd position at the contest held at ONGC- Institute of Drilling 

Technology, Dehradun. 

 
Schlumberger Case Study Contest: 

 

Ankit Detroja, Jaimin Prajapati and Manan Parmar stood first runner up position. 
 

ABHIVYAKTI, URJAUDAY 2014 
 

Abhivyakti- Paper Presentation Competition: 
 

UPSTREAM CATEGORY : 

 

Charmi Agarwal, Vikhayat Siyag and Siddharth Pamnoor, SPT 3rd year students, presented paper titled, 

“Technology Fusion: A Versatile Approach to Drilling with Casing” and won 1st position. 

 

Jayesh Sindhav, Ravi Garchar, Roshan Patelia, SPT 3rd year students, presented paper titled, “Advances in  

Seismic Monitoring of Thermal EOR” and won 3rd position. 
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Saurabh Mathur, SPT 3rd year students, presented paper titled, “Underbalanced Drilling: Basic Understanding and 

Wellbore Stability Aspects” and won 2nd position. 

 
 

DOWNSTREAM CATEGORY : 

 

SPT 3rd year students, Ankit Bhorania, Sarth Muley and Shreyansh Paleria,   secured the 1st position in Paper 

presentation for their paper titled, “Production Of Ultra Low Sulphur Diesel Fuel By Oxidation Method”. 

 

SPT 3rd year student, Piyush Sharma with Siddhartha Jain and Virat Patel, 3rd year SOT students secured  the 

2nd position in  Paper presentation for their paper titled, “Mitigation Of Fouling Using Helixcahnger Heatexchanger 

in Oil Refinery”.  

 

SPT 3rd year student, Basant Maheshwari, Dhananjay Bansal and Mudrika Ukawala secured  the 1nd position 

in  Poster presentation for their poster titled, “Nano Catalyst in Heavy Residue Hydro conversion Process” . 
 

 

QUIZ Competiton: 
 

Deep Joshi, Bhagya Bharadwaj and Saurabh Panchanan  won 1st position. 

 

Dipesh Nihalani, Dhaval Patel and Ravi Chaudhary won 2nd position. 

 

Charmi Agarwal and Vikhayat Siyag won 3rd position. 
 

Hackers of Drilling Fluid: 
 

Abhishek Kumar Singh, Atul Khatri, Brukhar Sarkar, Pranshu Praleya and Satvik Shah SPT 2nd year     

student won 1st prize in “Mud challenge” competition. 

 

Peeyush Sharma, SPT 3rd year student with Siddhartha Jain and Virat Patel, SOT 3rd year students  Secured 1st 

Position in Paper Poster Presentation Competition at at OYCE 2014, National technical poster presentation event of 

IIChE, for poster titled, "Mitigation Of Fouling Using Helixchanger Heat Exchanger in Oil Refinery". 

 

Peeyush Sharma, SPT 3rd year student with Siddhartha Jain and Virat Patel, SOT 3rd year students  Secured 2nd 

position in poster presentation competition for poster "Catalytic Conversion of Plastic wastes into Hydrocarbon 

Fuel" held by Indian Institute of Chemical Engineers (IIChE), PDPU. 

 

Naveet Raj, SPT 3rd year student, won 1st position in Poster Presentation Competition at  Petrotech Paper Meet 

2013,ISM, Dhanbad. 

 

Naveet Raj, SPT 3rd year student, won 3rd position in the Technical Poster contest in Tech-fest of Indian School of 

Mines (ISM), Dhanbad. 
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your business is growing. 

Some newsletters include a col-

umn that is updated every issue, 

for instance, an advice column, a 

book review, a letter from the 

president, or an editorial. You can 

also profile new employees or 

top customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears 

in newsletters is virtually end-

less. You can include stories that 

focus on current technologies or 

innovations in your field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 
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Caption describing pic-

ture or graphic. 

“To catch the reader's attention, place an interesting 

sentence or quote from the story here.” 

 


